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"Anideais justatiny spark, brimming
with enthusiasm yet lacking form.

My role isto ignite that spark, shaping
itinto a resonantand memorable
experience, even ifit's a fleeting

momentin atemporary endeavor”.
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*As a versatile designer with experience in museum
and heritage exhibition design, retail, hospitality,
events, branding, and graphic design, | specialize in
creating engaging and impactful experiences. By
seamlessly blending aesthetics with storytelling and
integrating intellectual, emotional, and sensory
interactions, | design spaces that educate, inspire, and
captivate audiences.

My portfolio features a diverse range of projects, including static
and itinerant space designs and events. Notable examples include
the Wimbledon Lawn Tennis Museum's "Science in Tennis"
projection and the audiovisual content for the BIOSCOPE Theme
Park. In 2008, | collaborated on Barclays Bank's Middle East
headquarters with Rareform Dubai.

Inspired by the work of Freeman Tilden, a pioneer in modern
interpretation, | believe in the power of guiding people to explore
and appreciate our world. By using authentic objects, firsthand
experiences, and illustrative communication mediums, | strive to
unveil the meaning and relationships behind the stories we tell.

Through my work, | aim to create spaces that not only educate
and inspire but also engage and attract audiences. By
understanding the unique goals and objectives of each client, |
tailor my designs to deliver exceptional value and achieve
desired outcomes.*
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This portfolio serves as a comprehensive
showcase of my design journey, and it
is organized into five sections:

Explore case studies showcasing my
ability to design functional and
aesthetically pleasing environments.

Discover how I've transformed spaces into
immersive experiences through exhibition
design, brand activations, and event
planning.

View my work in branding, logo design,
and other visual communication projects.

Explore my storytelling skills through
storyboards and audiovisual program
design.

Discover my expertise in creating
effective and visually appealing signage
solutions.
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EXHIBITION DESIGN,
BRAND ACTIVATION [02.1]
AND EVENTS, CASE STUDY

Project Title:
[UP MY BIKE BY COFIDIS PORTUGAL]

Project Description:

This project revolved around the rebranding and
brand activation campaign for Up My Bike by Cofidis
in Portugal. It encompassed a complete brand
adaptation, the creation of a comprehensive
communication system, and the design of both
interior stands and exterior spaces for events
organized by the theater company Chapitd, leading
to a significant surge in public engagement.

Challenges: Our primary challenge was to reinvigorate the
Up My Bike brand in the Portuguese market. We
collaboratively crafted a captivating communication strategy,
designed immersive interior stands, and optimized external
event spaces. The key to success was in engaging the public
effectively.

Results: The brand activation campaign resulted in a

remarkable increase in public attendance. Our holistic

approach, from rebranding to event design, ensured that Up
y Bike became a recognized and beloved brand in Portugal






EXHIBITION DESIGN,
BRAND ACTIVATION [02.2]
AND EVENTS, CASE STUDY

Project Title:

[MODULAR EXHIBITION STANDS FOR COFIDIS
EVENTS]

Project Description:

We adapted our modular exhibition stand concept for
smaller Cofidis events in Portugal, catering to trade
shows and institutional corporate promotion
activities.
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EXHIBITION DESIGN,
BRAND ACTIVATION [02.3]
AND EVENTS, CASE STUDY

Project Title:

[GOLDEN SWEET: FESTA DAS CAVACAS DE
RESENDE, PORTUGAL]

Project Description:

The mission was to create an annual festival
celebrating Cavacas de Resende, a traditional
confectionery from the municipality of Resende. The
event achieved remarkable attendance and had a
direct impact on production and sales, with a
significant 30% increase.

Challenges: We initiated the project from the ground up,
devising a brand identity for the product and organizing a fair
featuring twenty esteemed producers. Additionally, we
curated an exhigition illustrating the history and evolution of
Cavacas de Resende over time and set up an area for variety
shows. Our goal was to maximize resources for repeated
event assemblies in the same municipal facility, "O Celeiro de
Aregos."






EXHIBITION DESIGN,
BRAND ACTIVATION [02.4]
AND EVENTS, CASE STUDY

Project Title:
[COMPREHENSIVE DESIGN COLLABORATION WITH

XPZ MADEIRAS S.A/]

Project Description:

Our ongoing collaboration with XPZ Madeiras S.A.
involved creating a diverse range of items, from
custom packaging and product displays for point-of-
sale locations to a modular exhibition stand for
various exhibitions and improvements to the factory
showroom.
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EXHIBITION DESIGN,
BRAND ACTIVATION [02.5]
AND EVENTS, CASE STUDY
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EXHIBITION DESIGN,
BRAND ACTIVATION [02.6]
AND EVENTS, CASE STUDY

Project Title:
[Maquitex 2015 Exhibition Stand for Lectra, Porto,
Portugal]

Project Description:

We designed an impressive 18x9 meter exhibition
stand for Maquitex 2015, featuring aluminum and
textile elements brilliantly illuminated with LED
technology.
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EXHIBITION DESIGN,
BRAND ACTIVATION
AND EVENTS, CASE STUDY

Project Title:
[ Visual Identity for K11 Paiol Azul Art Gallery ]
, Miguel Bombarda, Porto, Portugal

Project Description:

Our task involved creating and implementing the
brand's visual identity and communication systems for
the K11 Paiol Azul Art Gallery. We also developed
exhibition catalogs, posters, and various merchandise.

[02.7]
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EXHIBITION DESIGN,
BRAND ACTIVATION [02.8]
AND EVENTS, CASE STUDY

St. Georges Cross

Project Title:
[ "WAR AT HOME" - IMPERIAL WAR MUSEUM
NORTH, UK ]

Project Description:

We crafted the visual identity for "The War at Home,"
an immersive static projection program at the
Imperial War Museum North, interpreting life in
Northern England during World War II.

Challenges: Our challenge was to encapsulate the essence of
life during that era, merging national elements like the Saint
George flag, the Imperial War Museum logo, and cardinal
points. The design incorporates a bomb silhouette falling
between "W" and "A," representing the wartime bombings,
while barbed wire stylizes the Imperial War Museum logo.

Results: The resulting logo offers a profound representation
of life during World War Il and effectively communicates the
exhibit's theme. It combines national symbols and historical
elements, resonating with visitors and enhancing their
understanding of the era's challenges and resilience.
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EXHIBITION DESIGN,
BRAND ACTIVATION
AND EVENTS, CASE STUDY

Project Title:
[ PEOPLE - CONCEPT FOR AN INTERACTIVE
EXHIBITION ]

Project Description:

"People" is an interactive exhibition concept that
delves into universal topics related to the human
condition.

Through structured interviews on significant aspects of
human life, we gathered personal narratives from
individuals across different regions of the world who
faced similar challenges.

These narratives provide a holistic view of the origins of
these challenges, as well as the diverse cultural
approaches to addressing and resolving them

[02.9]
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PORTUGAL

Travessa Sidonio Pais,
26 32 DT

Nogueira

4475-499

Maia

Portugal

tiIm.+351 917688595

licinioanjos@gmail.com
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