
Creative Philosophy . "An idea is a tiny spark, 

brimming with enthusiasm yet lacking form.

Throughout my career, I have learned that my 

role is to embrace that spark, shape it with 

purpose, and transform it into a resonant and 

memorable experience, even if it is but a 

fleeting moment.".
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"An idea is just a tiny spark, brimming 

with enthusiasm yet lacking form.

My role is to ignite that spark, shaping 

it into a resonant and memorable 

experience, even if it's a fleeting 

moment in a temporary endeavor".
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With a PGDip in Museum and Heritage Exhibition Design from 
the University of Salford, Manchester, UK, this portfolio 
showcases over 25 years of experience in multidisciplinary 
environments. The career spans various graphic and three-
dimensional projects across Portugal, Brazil, the UK, and Dubai.

His expertise includes graphic design, illustration, furniture design, 
visual identity, interior design, exhibition design, event design, 3D 
modeling, and art direction. His portfolio features static and 
itinerant space designs and events that are accessible, relevant, 
and memorable, integrating intellectual, emotional, and sensory 
interactions guided by interpretation principles.

He champions the potential of museums and heritage sites to 
captivate audiences through storytelling, technological innovation, 
and interpretive design. This storytelling approach is also crucial 
for retail spaces, events, and hospitality spaces, enhancing their 
ability to engage and resonate with audiences. His UK journey 
allowed collaborations with renowned professionals and studies of 
leading public attractions like URBIS, EUREKA, Manchester Art 
Gallery, Imperial War Museum North, MOSI, and JORVIC.

Significant projects include the Wimbledon Lawn Tennis Museum’s 
“Science in Tennis” projection and audiovisual content for the 
BIOSCOPE Theme Park in Alsace, France. In 2008, he collaborated 
on Barclays Bank’s Middle East headquarters with Rareform Dubai.

Freeman Tilden, a pioneer in modern interpretation, described it 
as: “An educational endeavor that goes beyond mere information 
dissemination, striving to unveil meanings and relationships using 
authentic objects, firsthand experiences, and illustrative 
communication mediums.” This remains a precise description of 
the interpreter’s role: “The art of guiding people to explore and 
appreciate our world.”
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This portfolio serves as a comprehensive

compilation of work, offering a glimpse

into extensive involvement and leadership

roles spanning the last 20 to 25 years.

The projects showcased here cover a broad

spectrum of design and applied arts,

including brand design, graphic design,

commercial and hospitality interior design,

illustration, storyboards for audiovisual

programs, corporate exhibition design,

cultural exhibitions, and events.

[index]

Specialized in Exhibition Design for Museums and Heritage at the 
University of Salford, Manchester, UK,

Licínio Anjos boasts over 25 years of experience working in 
multidisciplinary environments. His career has spanned various 
graphic and three-dimensional projects across national and 
international settings, including Brazil, the UK, and Dubai. His 
expertise encompasses graphic design, illustration, furniture 
design, corporate and institutional visual identity, commercial 
and institutional interior design, exhibition design, event 
design, three-dimensional modeling, and art direction for 
diverse teams

Staying attuned to the dynamic tourism and culture sectors, he 
champions the potential of museums and heritage sites in 
captivating audiences through storytelling, technological 
innovation, and "interpretive" design.

His academic and professional journey in the UK afforded him 
opportunities to collaborate with renowned professionals and 
study leading public attractions in exhibition design, including 
URBIS, EUREKA, MANCHESTER ART GALLERY, IMPERIAL WAR 
MUSEUM NORTH, MOSI (Museum of Science & Industry), and 
JORVIC (Viking Center in York).

He has also contributed to significant projects like the 
WIMBLEDON LAWN TENNIS MUSEUM's "Science in Tennis" 200-
degree panoramic projection and audiovisual content for the 
BIOSCOPE Theme Park in Alsace, France, which opened in late 
May 2006.

In 2008, while working with RAREFORM DUBAI, he collaborated 
on the completion of BARCLAYS BANK's Middle East 
headquarters alongside Director of Interior Design, Guy Willis.

With a PGDip in Museum and Heritage Exhibition Design from 
the University of Salford, Manchester, UK, Licínio Anjos brings 
over 25 years of experience in multidisciplinary environments. 
His career has spanned various graphic and three-dimensional 
projects across national and international settings, including 
Brazil, the UK, and Dubai.

Licínio’s expertise encompasses a wide range of design disciplines, 
including graphic design, illustration, furniture design, corporate 
and institutional visual identity, commercial and institutional 
interior design, exhibition design, event design, three-dimensional 
modeling, and art direction for diverse teams.

His portfolio includes static and itinerant space designs and events 
that communicate effectively, staying accessible, relevant, and 
memorable. His approach integrates intellectual, emotional, and 
sensory interactions, guided by the principles of interpretation, 
which sets him apart in his field.

Staying attuned to the dynamic tourism and culture sectors, Licínio 
champions the potential of museums and heritage sites to 
captivate audiences through storytelling, technological innovation, 
and interpretive design principles. His academic and professional 
journey in the UK afforded him opportunities to collaborate with 
renowned professionals and study leading public attractions in 
exhibition design, including URBIS, EUREKA, Manchester Art 
Gallery, Imperial War Museum North, MOSI (Museum of Science & 
Industry), and JORVIC (Viking Center in York).

Licínio has also contributed to significant projects such as the 
Wimbledon Lawn Tennis Museum’s “Science in Tennis” 200-degree 
panoramic projection and audiovisual content for the BIOSCOPE 
Theme Park in Alsace, France. In 2008, while working with 
Rareform Dubai, he collaborated on the completion of Barclays 
Bank’s Middle East headquarters alongside Director of Interior 
Design, Guy Willis.

Freeman Tilden, a pioneer in modern interpretation, described it 
as: “An educational endeavor that goes beyond mere information 
dissemination, striving to unveil meanings and relationships using 
authentic objects, firsthand experiences, and illustrative 
communication mediums.” This definition still stands as one of the 
most precise descriptions of the interpreter’s role: “The art of 
guiding people to explore and appreciate our world.”
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With a PGDip in Museum and Heritage Exhibition Design from 
the University of Salford, Manchester, UK, this portfolio 
showcases over 25 years of experience in multidisciplinary 
environments. The career spans various graphic and three-
dimensional projects across Portugal, Brazil, the UK, and Dubai.

His expertise includes graphic design, illustration, furniture design, 
visual identity, interior design, exhibition design, event design, 3D 
modeling, and art direction. His portfolio features static and 
itinerant space designs and events that are accessible, relevant, 
and memorable, integrating intellectual, emotional, and sensory 
interactions guided by interpretation principles.

He champions the potential of museums and heritage sites to 
captivate audiences through storytelling, technological innovation, 
and interpretive design. This storytelling approach is also crucial 
for retail spaces, events, and hospitality spaces, enhancing their 
ability to engage and resonate with audiences. His UK journey 
allowed collaborations with renowned professionals and studies of 
leading public attractions like URBIS, EUREKA, Manchester Art 
Gallery, Imperial War Museum North, MOSI, and JORVIC.

Significant projects include the Wimbledon Lawn Tennis Museum’s 
“Science in Tennis” projection and audiovisual content for the 
BIOSCOPE Theme Park in Alsace, France. In 2008, he collaborated 
on Barclays Bank’s Middle East headquarters with Rareform Dubai.

Freeman Tilden, a pioneer in modern interpretation, described it 
as: “An educational endeavor that goes beyond mere information 
dissemination, striving to unveil meanings and relationships using 
authentic objects, firsthand experiences, and illustrative 
communication mediums.” This remains a precise description of 
the interpreter’s role: “The art of guiding people to explore and 
appreciate our world.”
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University of Salford, Manchester, UK,
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graphic and three-dimensional projects across national and 
international settings, including Brazil, the UK, and Dubai. His 
expertise encompasses graphic design, illustration, furniture 
design, corporate and institutional visual identity, commercial 
and institutional interior design, exhibition design, event 
design, three-dimensional modeling, and art direction for 
diverse teams

Staying attuned to the dynamic tourism and culture sectors, he 
champions the potential of museums and heritage sites in 
captivating audiences through storytelling, technological 
innovation, and "interpretive" design.

His academic and professional journey in the UK afforded him 
opportunities to collaborate with renowned professionals and 
study leading public attractions in exhibition design, including 
URBIS, EUREKA, MANCHESTER ART GALLERY, IMPERIAL WAR 
MUSEUM NORTH, MOSI (Museum of Science & Industry), and 
JORVIC (Viking Center in York).

He has also contributed to significant projects like the 
WIMBLEDON LAWN TENNIS MUSEUM's "Science in Tennis" 200-
degree panoramic projection and audiovisual content for the 
BIOSCOPE Theme Park in Alsace, France, which opened in late 
May 2006.

In 2008, while working with RAREFORM DUBAI, he collaborated 
on the completion of BARCLAYS BANK's Middle East 
headquarters alongside Director of Interior Design, Guy Willis.

With a PGDip in Museum and Heritage Exhibition Design from 
the University of Salford, Manchester, UK, Licínio Anjos brings 
over 25 years of experience in multidisciplinary environments. 
His career has spanned various graphic and three-dimensional 
projects across national and international settings, including 
Brazil, the UK, and Dubai.

Licínio’s expertise encompasses a wide range of design disciplines, 
including graphic design, illustration, furniture design, corporate 
and institutional visual identity, commercial and institutional 
interior design, exhibition design, event design, three-dimensional 
modeling, and art direction for diverse teams.

His portfolio includes static and itinerant space designs and events 
that communicate effectively, staying accessible, relevant, and 
memorable. His approach integrates intellectual, emotional, and 
sensory interactions, guided by the principles of interpretation, 
which sets him apart in his field.

Staying attuned to the dynamic tourism and culture sectors, Licínio 
champions the potential of museums and heritage sites to 
captivate audiences through storytelling, technological innovation, 
and interpretive design principles. His academic and professional 
journey in the UK afforded him opportunities to collaborate with 
renowned professionals and study leading public attractions in 
exhibition design, including URBIS, EUREKA, Manchester Art 
Gallery, Imperial War Museum North, MOSI (Museum of Science & 
Industry), and JORVIC (Viking Center in York).

Licínio has also contributed to significant projects such as the 
Wimbledon Lawn Tennis Museum’s “Science in Tennis” 200-degree 
panoramic projection and audiovisual content for the BIOSCOPE 
Theme Park in Alsace, France. In 2008, while working with 
Rareform Dubai, he collaborated on the completion of Barclays 
Bank’s Middle East headquarters alongside Director of Interior 
Design, Guy Willis.

Freeman Tilden, a pioneer in modern interpretation, described it 
as: “An educational endeavor that goes beyond mere information 
dissemination, striving to unveil meanings and relationships using 
authentic objects, firsthand experiences, and illustrative 
communication mediums.” This definition still stands as one of the 
most precise descriptions of the interpreter’s role: “The art of 
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Project Title:
[ MAIA FESTIVALS IN HONOR OF NOSSA SENHORA 
DO BOM DESPACHO ]

Project Description:
The Maia Festivals, dedicated to Nossa Senhora do 
Bom Despacho, have been a cherished tradition in 
the City of Maia since the mid-18th century, with 
historical roots dating back to 1733. In 2016, a new 
visual identity for the municipality's festival was 
created, marking the beginning of a continuous 
collaboration with the festival committee, spanning 
seven years.

Challenges: Over the years, the festivities have transformed 
into a grand celebration, attracting renowned national artists 
and garnering attendance from neighboring municipalities. Our 
challenge was to adapt to this evolving format, creating a 
multidisciplinary, enriching, and transversal design experience.

Results: The collaborative effort led to a thriving festival, 
establishing it as a must-attend event for residents and visitors 
alike, with attendance continually on the rise

BRANDS AND
COMMUNICATION DESIGN,

AND EVENTS, CASE STUDY
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the City of Maia since the mid-18th century, with 
historical roots dating back to 1733. In 2016, a new 
visual identity for the municipality's festival was 
created, marking the beginning of a continuous 
collaboration with the festival committee, spanning 
seven years.

Challenges: Over the years, the festivities have transformed 
into a grand celebration, attracting renowned national artists 
and garnering attendance from neighboring municipalities. Our 
challenge was to adapt to this evolving format, creating a 
multidisciplinary, enriching, and transversal design experience.

Results: The collaborative effort led to a thriving festival, 
establishing it as a must-attend event for residents and visitors 
alike, with attendance continually on the rise

BRANDS AND
COMMUNICATION DESIGN,

AND EVENTS, CASE STUDY

©
 . 

L.
 R

o
b

al
o

 A
n

jo
s 

2
0

2
3

[03.1]
[01] . RETAIL, OFFICE, AND
HOSPITALITY SPACE DESIGN,
CASE STUDIES (Pag. 04/19)

[02] . EXHIBITION DESIGN,
BRAND ACTIVATIONS,
AND EVENTS,
CASE STUDIES (Pag. 20/37)

[03] . BRANDS AND
VISUAL COMMUNICATION,
OTHER DESIGN
CASE STUDIES (Pag. 38/61)

[04] . STORYBOARDS AND
AUDIOVISUAL PROGRAMS,
CASE STUDIES (Pag. 62/67)

[05] . SIGNAGE,
CASE STUDIES (Pag. 68/71)

03



BRANDS AND
COMMUNICATION DESIGN,

AND EVENTS, CASE STUDY

©
 . 

L.
 R

o
b

al
o

 A
n

jo
s 

2
0

2
3

[03.1]



BRANDS AND
COMMUNICATION DESIGN,

AND EVENTS, CASE STUDY

©
 . 

L.
 R

o
b

al
o

 A
n

jo
s 

2
0

2
3

[03.1]



Project Title: 
[ Place Branding - Resende Municipality Visual 
Identity, Portugal ]

Project Description: Resende, a municipality in 
Northern Portugal, sought to modernize its visual 
identity to better represent its socio-cultural 
characteristics. Traditionally represented by coats of 
arms, the new visual identity aimed to capture the 
essence of the region, including its iconic Douro 
landscape, cherry production, energy sector, and 
Douro River connection.

Challenges: The project spanned five years, encompassing 
the creation of guidelines for the brand manual and the 
design of exhibition materials to introduce the new visual 
universe to the residents of Resende.

Results: The new visual identity successfully encapsulated the 
region's essence, incorporating elements from the Douro 
landscape, the Douro River, cherries, and the traditional blue 
of the municipality's flag. Additional brands for various 
municipal products and entities were also developed, 
fostering a sense of identity among residents.

BRANDS AND
COMMUNICATION DESIGN,

CASE STUDY
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After approval of the new image 
and the process of creating 
guidelines for the brand manual, 
an exhibition was designed for 
the entrance hall of the town hall 
so that the resendenses 
(inhabitants of the town) could 
become familiar with the new 
visual universe of the brand that 
would represent them.
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After approval of the new image 
and the process of creating 
guidelines for the brand manual, 
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Project Title: 
[ Place Branding - Resende Municipality Visual 
Identity, Portugal ]

Project Description: Additional brands for various 
municipal products and entities were also developed, 
fostering a sense of identity among residents.

01. RESENDE MUNICIPAL MUSEUM SHOP IMAGE

02. IMAGE OF RESENDE'S LIBRARY NETWORK03. 
LOGOTYPE FOR CHRISTMAS AND NEW YEAR PARTIES

04. IMAGE OF RESENDE'S TRADITIONAL SWEETS

05. IMAGE OF THE MUNICIPAL TOURISM PROMOTION 
AND EVENT MANAGEMENT COMPANY

06. RESENDE TOURIST ROUTES

07. RESENDE CHERRY PROMOTION ASSOCIATION

Project Title: 
[ MUNICIPALITY OF RESENDE INSTITUTIONAL 
COMMUNICATION FOR TOURIST PROMOTION, 
RESENDE, PORTUGAL ]

Project Description: Image Creation and communication 
for the promotion and publicity of Resende tourist routes.
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Project Title: 
[ Place Branding - Resende Municipality Visual 
Identity, Portugal ]

Project Description: Additional brands for various 
municipal products and entities were also developed, 
fostering a sense of identity among residents.
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02. IMAGE OF RESENDE'S LIBRARY NETWORK03. 
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Project Title: 
[ MUNICIPALITY OF RESENDE INSTITUTIONAL 
COMMUNICATION FOR TOURIST PROMOTION, 
RESENDE, PORTUGAL ]

Project Description: Image Creation and communication 
for the promotion and publicity of Resende tourist routes.
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Project Title:
[ Tourism Promotion in the Gerês, Soajo, and Lindoso 
Region ]

Project Description: In collaboration with ADERE, the 
agency managing protected areas in northern 
Portugal, we developed a brand image representing 
the Gerês, Soajo, and Lindoso regions. This 
encompassed various marketing materials, including 
brochures, flyers, postcards, maps, and 
accommodation brochures tailored to the target 
audience.

Challenges: Our goal was to create a brand identity that 
unified both regions, symbolized by the river that divides them. 
We also transformed military charts into an interactive map, 
facilitating the identification of cultural tourist attractions.

Results: The project contributed to promoting tourism in the 
region, offering visitors detailed information about cultural 
attractions. An accompanying film and traveling exhibition 
stand further expanded the initiative's reach
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Project Title:
[ Tourism Promotion in the Gerês, Soajo, and Lindoso 
Region ]

Project Description: In collaboration with ADERE, the 
agency managing protected areas in northern 
Portugal, we developed a brand image representing 
the Gerês, Soajo, and Lindoso regions. This 
encompassed various marketing materials, including 
brochures, flyers, postcards, maps, and 
accommodation brochures tailored to the target 
audience.

Challenges: Our goal was to create a brand identity that 
unified both regions, symbolized by the river that divides them. 
We also transformed military charts into an interactive map, 
facilitating the identification of cultural tourist attractions.

Results: The project contributed to promoting tourism in the 
region, offering visitors detailed information about cultural 
attractions. An accompanying film and traveling exhibition 
stand further expanded the initiative's reach
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Project Title:
[ CORPORATE VISUAL IMAGE FOR IVO ZARZUR 
URBANISM ]

Project Description: As parte of Brandium Agency (São 
Paulo, Brasil and Portugal), designed and applied the 
brand and communication systems, including Brand 
Manuals and Brand Application Manuals, for Ivo 
Zarzur Urbanism in São Paulo, Brazil.

BRANDS AND
COMMUNICATION DESIGN,

CASE STUDY
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Project Title:
[ CORPORATE VISUAL IMAGE FOR IVO ZARZUR 
URBANISM ]

Project Description: As parte of Brandium Agency (São 
Paulo, Brasil and Portugal), designed and applied the 
brand and communication systems, including Brand 
Manuals and Brand Application Manuals, for Ivo 
Zarzur Urbanism in São Paulo, Brazil.
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Project Title:
[ VISUAL IDENTITY AND PRACTICAL STATIONARY 
APPLICATIONS FOR TRASGA ]

Project Description: We created a visual identity and 
applied it to stationary items for Trasga, a brand 
specializing in traditional musical instruments from 
Terra de Miranda, Portugal.

Project Title:
[ MAIA'S LARGE PIPE ORGAN - BRAND DESIGN AND 
APPLICATION ]

Project Description: We designed and applied the 
brand for Maia's Large Pipe Organ (one of three in 
Portugal), including communication systems, a brand 
manual, and brand application manuals.

BRANDS AND
COMMUNICATION DESIGN,

CASE STUDY
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Project Description: We designed and applied the 
brand for Maia's Large Pipe Organ (one of three in 
Portugal), including communication systems, a brand 
manual, and brand application manuals.
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Project Title: [ COMPLETE BRAND CREATION FOR 
BOALI STORE CONCEPT AND PRODUCT LINE ]

Project Description:  As parte of Brandium Agency 
(São Paulo, Brasil and Portugal), initiated the brand 
creation process, starting with naming, designing the 
brand, developing brand applications, and creating a 
unique store concept along with a corresponding 
product line.
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Project Title: [ COMPLETE BRAND CREATION FOR 
BOALI STORE CONCEPT AND PRODUCT LINE ]

Project Description:  As parte of Brandium Agency 
(São Paulo, Brasil and Portugal), initiated the brand 
creation process, starting with naming, designing the 
brand, developing brand applications, and creating a 
unique store concept along with a corresponding 
product line.
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BRANDS AND
COMMUNICATION DESIGN,

CASE STUDY

Project Title:
[ MUNICIPALITY OF RESENDE INSTITUTIONAL 
COMMUNICATION FOR TOURIST PROMOTION, 
RESENDE, PORTUGAL ]

Project Description: International competition for 
development and construction.
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BRANDS AND

COMMUNICATION DESIGN,
CASE STUDY

Project Title: [ COMPLETE INSTITUTION BRAND 
CREATION FOR AMVDS, ASSOCIAÇÃO DE 
MUNICÍPIOS DO VALE DO DOURO SUL ]

Project Description: Brand creation process, brand 
design, development of brand applications, and 
creation of a brand communication system, including 
Brand Manuals and Brand Application Manuals.
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MUNICÍPIOS DO VALE DO DOURO SUL ]
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design, development of brand applications, and 
creation of a brand communication system, including 
Brand Manuals and Brand Application Manuals.
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Project Title:
[ CATASSOL - RED AND WHITE WINE BRAND 
DESIGN ]

Project Description:
We were entrusted with designing the brand, labels, 
back labels, and packaging for Catassol, a Douro wine 
brand. Our work focused on capturing the essence 
and character of their red and white wines, ensuring 
that the labels and packaging communicated the 
brand's story and quality.

OTHER DESIGN,
CASE STUDY
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Project Title:
[ XPZ MADEIRAS SA - PACKAGING DESIGN AND 
WOODEN FLOOR SAMPLE KITS ]

Project Description:
Our collaboration with XPZ Madeiras SA involved the 
creation of various packaging designs and wooden 
floor sample kits. Over several years, we developed 
packaging solutions and kits that showcased their 
products effectively, emphasizing quality and 
aesthetics.
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Project Title:
[ CATASSOL - RED AND WHITE WINE BRAND 
DESIGN ]

Project Description:
We were entrusted with designing the brand, labels, 
back labels, and packaging for Catassol, a Douro wine 
brand. Our work focused on capturing the essence 
and character of their red and white wines, ensuring 
that the labels and packaging communicated the 
brand's story and quality.

OTHER DESIGN,
CASE STUDY

©
 . 

L.
 R

o
b

al
o

 A
n

jo
s 

2
0

2
3

©
 . 

L.
 R

o
b

al
o

 A
n

jo
s 

2
0

2
3

Project Title:
[ XPZ MADEIRAS SA - PACKAGING DESIGN AND 
WOODEN FLOOR SAMPLE KITS ]

Project Description:
Our collaboration with XPZ Madeiras SA involved the 
creation of various packaging designs and wooden 
floor sample kits. Over several years, we developed 
packaging solutions and kits that showcased their 
products effectively, emphasizing quality and 
aesthetics.
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OTHER DESIGN,
CASE STUDY

Project Title:
[ TRIBUTE TO A LIFE DEDICATED TO BUILDING OUR 
FUTURE ]
Department of Education, Municipality of Maia

Project Description:
Every two years, the Department of Education in the 
Municipality of Maia organizes an event to honor 
retiring teachers who have dedicated their careers to 
education. We created the event's visual identity, 
including adapting the trophy created for the first 
competition. 

Additionally, we facilitated a book circulation 
featuring all the honored teachers and organized a 
recognition day where local authorities celebrated 
their dedication with personalized trophies.
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Project Title:
[ TRIBUTE TO A LIFE DEDICATED TO BUILDING OUR 
FUTURE ]
Department of Education, Municipality of Maia

Project Description:
Every two years, the Department of Education in the 
Municipality of Maia organizes an event to honor 
retiring teachers who have dedicated their careers to 
education. We created the event's visual identity, 
including adapting the trophy created for the first 
competition. 

Additionally, we facilitated a book circulation 
featuring all the honored teachers and organized a 
recognition day where local authorities celebrated 
their dedication with personalized trophies.
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